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INTRODUCTION f&7¢

The Underground strives to bring live music, from the local music scene as well as international artists, to the Hong Kong public. The Under-
ground has been established since 2004. In those 15 years, the Underground has grown into a community which has put on over 200 shows in
Hong Kong, Shenzhen and Macau, showcasing the talent of hundreds of bands. Currently, The Underground has a website and a bi-weekly
newsletter as well as a Facebook page and Twitter account where all Hong Kong music lovers (and also those elsewhere!) can easily find the
most up—to—date catalog of bands and events around Hong Kong. We offer a range of advertising offers at different prices and placements op—
tions to best suit your needs.

The Underground¥HOESEHEFEEISFEERE - HAMKBRFERYEKREGPE  1ISFRAAXRERSASFNBEZSLET - The UndergroundE & Erk—IEE
R AKRBHEMRELE  ESESE  FIREFSHRESHEBRBE20015EE ' APRBREBR100BEE DA ELILE - TEHEIER ° The Underground/FIEEIERE » 75
RAGKIBMEIRSZEEN - IR ' RIFRBEELEL « HBRITHIIEFIR « FacebookBEMEHAR TwitterBEHIES: @ (B R & B EPIRESLIBTHRNA_ZE - [
5 > PR AEBERERINESRUEESIRNEE > HENRHEREZETS

WEBSITE #83 407,
NEWSLETTER BF:§ Foreigners ste A
Banners Recommended size | Maximum width | Maximum height _ . Expats BE
E EERY N BAEE 2000+ subscribers 7B
Rotating % / Shared $t: Sent out every two weeks to )
HK$1000 / Week i& our subscribers 607%
Top Banner 728px (w) x 90 px (h) 1170 px 150 px BMEHEE—IRGITRE
EIEEE Fixed ElxE:
HK$1800 / Week 1B Includes a two week gig 50%

guide to all the independent
; ; ] =, shows in Hong Kon
Side %?aﬂ{é‘?pé ((bl_e/%/')?'ght) 150 px (w) x 150 px (h) 150 px 600 px HK$§|§§ ? Month B Wﬁ&iﬁiﬁﬁi@%@&%i&%ﬁﬂ’ﬂ iy
Rig54EHAYGIg Guide

60
Chinese smA
) 307 Local #ttA
NEWSLETTER (EDM) INSERTIONS SOCIAL MEDIA w2588
BEFHREA The Underground Facebook page has 7000+ likes,
The Underground facebook group has 3600+ members and 207

Event Feature (includes artwork, inf s 6 _ X the official Underground Twitter account has 2800+
up t;%?)o \,?,grlérse) fg\;%#%ge f@a%‘%, é@ﬁ%ﬁ;’;’;gﬁ) HK$4500 / Insertion FI& followers plus Instagram with 1100+ followers.
10%
i The Underground Facebook EEAE#EiE 7000 {E:&%F > Facebook
Bf{EthA#8IAE 3600 {ERXE » MThe Underground Twitter #

Instagram ESIRIESBIE 25 2800 F1#5E 1100 ERRRES o FfIT

Side Event Promotion [fi#sEahittE HK$1000 / Insertion Tl

N . = 0%
Your Event highlighted in our Gig Guide HK$500 / Event i&8H Wizt Facebook + Instagram & Twitter BIEEEE 18-29 30-45 >45

EF(MAY Gig Guide PR H{RATEEN

AGE TFife

For a more targeted solution to promote your business, contact us INAEXITE B ¥ MRS IARETE » BURE 4T : contact@undergroundhk.com / (852+) 9486 4648
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SPONSOR AN EVENT &EhiEEf

The Underground presents a unique opportunity for all
manner of organisations to reach into the grassroots
music scene, both in Hong Kong and around the
region. We have previously worked with various
brands over our 15-year history, helping them to
organise and promote their own events, as well as tap
into opportunities in existing showcases, from inti—
mate live music gigs all the way up to stadium shows.
We have worked closely with our sponsors to extend
their reach and create opportunities to effectively
engage show—goers and music enthusiasts alike.
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Contact us for more details.
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PREVIOUS EXAMPLES INCLUDE @7 {-FE4E :

UNDERGROUND JAGER SHOW (JUNE 758 2015)

We worked with Jigermeister to create a fun music x Jiager experience.
The target market was Chinese males, 20s to 30s. The event attract-
ed 200 live music lovers and high social media traffic and exposure for
Jigermeister.
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THE UNDERGROUND FESTIVAL (PART OF FANZONE)
(MARCH =R 2014)

The Hong Kong Rugby Football Union hired us to create a rock festival
at the outdoor location of New Central Harbourfront during the Hong
Kong Rugby Sevens. The target was local Chinese teens up to
30-somethings. The festival featured local acts, as well as some flown
in from around Asia, and attracted over 3000 local live music lovers
and was a resounding success for the organiser and their sponsors.
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HALO ROCKS! (NOVEMBER +—H 2011)

Buzz Group (management group including Volar) hired us to create an
event to help brand their venue Halo. The brief was to create an event
which would tie live music with their own promotional efforts to gener-
ate awareness and attract high-end vodka-drinkers. The event suc-
ceeded in attracting 300 and generating traffic for the venue’s Face-
book page and website.
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